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Background Information

Atlantic Food & Beverage (FBA) is an organization

representing a large contingent of food and beverage

businesses across Atlantic Canada. 15 FBA members were

participants at SIAL 2023, the largest food innovation expo
in North America. FBA hired us to ensure that all participants had professional assets
ahead of the expo and to help keep the project running smoothly.
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The Challenge

The challenge involved in this project was to keep so many moving pieces aligned
and on schedule. Each participant was busy with their own preparations, so timelines
needed to accommodate their internal deadlines too. Additionally, there were
challenges for our Designer and our Copywriter to create 15 sets of assets with similar
content, but in a way that kept them fresh and on-brand for each participating
business.
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Our Solution

The SIAL project was multi-faceted, incorporating analytical and consultation solutions
along with graphic design and marketing needs and professional photography.

Each participant received:

An Online Presence Review: our in-depth analysis and roadmap that includes
website desigh and UX, SEO, social media aesthetics and social media strategy.

3 x consultation meetings: our Founder and Chief Marketer offered three one-
on-one consultation sessions to help our participants dial in their strategy

before, during and after SIAL. A professional photoshoot for their products: our
photographer associate captured products in and out of packaging for use on SIAL
assets and for future marketing use.

A one page sell sheet: designed using brand guidelines from the participant and
incorporating photos from our photographer. A one-page for use at SIAL and
moving forward.

3 x social media designs: each created in a variety of formats to suit all social media
platforms, designed to both engage current audiences and get noticed by SIAL
marketing.

4 x marketing documents from our resource library.

1x SIAL-specific marketing document: guidance for posting prior to, during, and
after the event.

Bespoke social media post copy: text to accompany our social media designs and
our recommended cadence for ramping up the excitement.

Access to our digital marketing training course: delivered online at your own pace,
providing fundamental learning and strategic ideas.

Atlantic Food & Beverage also received:
A branded tent card including branded QR code for each participant.

A branded easel for display at the expo booth
A dedicated webpage including all sell sheets
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g 0 2 et or et o100 1 s e o e, Roviurs wrappt e PUre ICes. Our Maple Flovoured Condy pmacmy 0008 unique ey oo 0%l s sty o, o i,
superfood cubes are sometfing fo foss 1 yeuy MOMing smoothie of shake far o b00st of clean ener flavours wrapped in entic; 8 packages for that quintessential Canadian feel. i .

. rove d ﬁ» Snfioxidents and a'sense of focus you eqr actually FEEL .. with none of fhat shrong faste you get from matcha We'ro 50 proud of our ingredients, we PUtthom on the front ofthe pack

(S 4 or greens powcers
i ce review p 4 PRODUCT INFO PRODUCT INFO ﬁ
g i ase O ur on | ine p resen ORDER INFORMATION Maple Flavoured Candy Pack sizes available. 108g/bag, 12 bags/case Product n: Enery B st Packe
i N t h eri g ht to ne wi t € : . n Of t h em iU oot eaukement of 2 ccses, i o fumcrounc me of 2 waoge Payment terms: Net 20, Maple Flavoured Lollipop Pack sizes svallabte 12g/piece, 30 pieces/case g
M A Flavours:
ly helpful to the participants, with many
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Representative: Kim Dykoman
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- LYNN COLEPAUGH, OUR CHIEF MARKETER

WILD BLUEBERRY
CINNAMON TOAST 628678964108

Our average order turnaround time is 11g days. depending on quantity required If you

need expedited service, please speak to s advance CHOCOLATE oRaNGE

Minimum order requirement is $100 within Canada. International orders must bea
minimum of one pallet. Canadian shipments of over $400 will receive free shipping

SEA SALT BROWNIE

BUSINESS CONTACT DETAILS
THE OAT COMPANY
Representative: Patrick Grifin
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Dairy Free Collagen Creamer
SunUnder The Sea SLOW DOWN, BE MORE.

(WORK warer Product Info ‘

Minimum o
time is 3

156.00 26.00

2408 Unsweetened | (Marine Collsgen + Coconut MCT o1 Powder) | 627987330956
Mimimum order requirement s 3 cases, with shipping included for retail stores. Standard shipping is 2.5
Expedited delivery is availabie on request
Our payment policy: Due upon invorce receipt, Pavable by card, EET and other standard payment forms

'ﬂ - ' Environmental policy: We only use Ehv\rormveﬂla\\yrompzsmme Packaging,
NON-CARBONATED, LIGHTLY SWEETENED, AND 10 CALORIES f More About Our Dairy Free Collagen Graian
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] Work Water Energy Drink - available in Original (Coconut), Blue Raspberry, and Lemon, i SUN UNDER THE SEA NUTRITION
[ Analknatural altemative o traditional energy drinfe. s energy drink for professionals . ' Reprosentaive: Joremy oue
* Each 473mi can has 180mg of natural caffeine P Py B -

i i i t was
| loved the challenge of being aII—.ln ona pr(ljjecjltjhn&zt e
o0 consuming. There was one point Where‘ cg e
\S/isualized the end. Not only have I\{ve fcjonreolj,d hLCJeven A eivsie
i ade our clients p
beautifully. | hope we m

'I"
of how proud | am of us!! )
— DANICA SPENCER, OUR SENIOR GRAPHIC DESIGNE

* No arifcal sweeteners,artificialflavors, or artificial Preservatives
 Simple aesthetic designed to fitin a professiona) setting
+ Non-carbonated and low calorie (5-10 calorics per can)

TIMANI GLUTEN-FREE * Only 5 all natural ingredients

* Water, Citric Acid, Natural Caffeine, Stevia, Natural Flavors
Imckelvay@ipbakerycom timanialutenfreecom « Shelf stable with 18-month shelf lfe

* 3flavors/skus s b — .

ACADIAN STURGEON
and CAVIAR INC,

Acadian Sturgeon and C:

8 9022990557

Dairy-Free Creamer
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Why Choose Milksta Boobie Lattes?
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Your Story. Our Strategy.

If something in these pages sparked an idea, or if
you've been sitting on a project that needs a push,
we're here to support you in whatever way you need.

oo gl

Lynn Colepaugh,
CEO, Cyber PR Army Solutions

Contact Lynn:
lynn@cyberprarmy.com
+1 (506) 381-3820

7 cyberprarmy.com
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