


Finding and Collaborating with
Brand Ambassadors & Micro-influencers



Ready to navigate the world of brand ambassadors

& micro-influencers?



While you may not be
able (or want!) to
employ a Kardashian,
micro-influencers and
brand ambassadors
are accessible to all
small businesses.



Engaging loyal
customers as
micro-influencers
can significantly
impact brand
advocacy and
reach and be
more effective in
generating new
customers than
larger campaigns.



So how can you identify the right people?



Social media content

Audience demographics

Engagement rates

Alignment with your brand values
and objectives

If you are looking to work with
influencers, you need to check
they align with your brand.

Evaluate their:



If they are an established influencer, they will have the data

points you need available, whereas loyal customers will not.



You can use
influencer
marketing
platforms to identify
the most suitable
influencers for your
brand, but as a whole,
local businesses are
best reaching out
to known names
in their area.



Brand Ambassadors
are more casual than
influencers. They
tend to be loyal
customers who
genuinely love the
brand and are willing
to help spread the
word for benefits.



Speaking
of benefits,
what reward
or incentive
scheme are you
going to
use?



When collaborating
with influencers and
ambassadors, reward
and incentive schemes
play a crucial role in
fostering mutually
beneficial partnerships
that run and run.



Free products
or services

Exclusive access
to brand events

Affiliate commission
through personalized

discount codes

Monetary
compensation

INCENTIVES CAN INCLUDE:



The influencer or ambassador must feel motivated.

The incentive needs to work for everyone.

You must see a benefit for the price you pay.



Let’s look at micro-influencers in more depth.



Micro-influencers have small but highly engaged
audiences and wield significant influence.

 
They are normal people with a large group of contact

that usually taps into a specific niche, such as mothers,
fitness fanatics or fashion focused.



Their posts drive authentic engagement, and benefit from

higher conversion rates than more far-reaching influencers.



Their relatable
content resonates
deeply with their
audience,
making them
powerful
advocates for
brands.



Micro-influencers
often have follower

counts ranging from a few
thousand to tens of thousands.



Studies show that
micro-influencers have a
60% higher engagement
rate than macro influencers
and can drive 20% more
conversions for brands,
making them a potent
force in influencer
marketing.



Planning on going big with your influencer plan?

You might need a dedicated platform to manage them.



Dedicated influencer
management
platforms offer

businesses the ability
to streamline

influencer
identification,

collaboration, and
performance tracking.



Performance
analytics

THESE PLATFORMS PROVIDE TOOLS FOR:

Influencer
discovery

Communication Campaign
management

But you can also make do with plugins on your website
if you are keeping things small or have a tight budget.



ExpectationsTerms Deliverables Compensation

If you are hiring an influencer, you will need a
collaboration agreement or contract.



Use clear communication
and be transparent to
establish successful and
mutually beneficial
partnerships with your
influencers.



So, once you’ve got an influencer,

how do you measure the campaign’s success?



Engagement rates

Reach

Conversions

Brand sentiment

Tracking key
performance indicators
(KPIs) such as:



Tracking is why each influencer will need a
unique link or discount code. They could

even have their own landing page tailored
to their audience. Whichever you choose, it

will provide valuable insights into the
effectiveness of influencer collaborations.



The key to influencer
success is to foster
authentic
partnerships.

Your influencer
should be genuinely
interested in your
product as this will
show up in their work.



Authenticity and alignment with brand values are the most

important qualities in a successful influencer partnership.



Build genuine relationships
with influencers, encouraging
creative freedom, and
aligning campaigns with the
influencer's authentic voice
contribute to impactful and
resonant influencer
collaborations.



Depending on their
expertise and audience,
they may even be useful
in product development,
helping you create the
products that their
audience are
asking for.



Cultivating long-term
relationships with
brand ambassadors
and micro-influencers
will help you foster
sustained brand
advocacy.



Provide ongoing
support

Involve them in
brand initiatives

Recognize and appreciate
their contributions

THE KEY IS TO EXTEND THE SAME QUALITIES YOU
WOULD USE WITH YOUR EMPLOYEES.



The world of influencers and ambassadors may feel a little

intimidating, but it is totally achievable for your business.



Engage loyal customers as micro-influencers
and explore local options.



Harness the potential of
influencer marketing.
Amplify your message in a
way that cultivates
authentic connections,
helping your business grow.




