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| Building Email Marketing Campaigns That Convert




Gotan pFg
EMAIL “

newsletter?




It's time to build a marketlng campalgn that converts! J

| Let's start with some email marketing best practices.
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Emall marketing remains
one of the most powerful
tools for engaging
audiences and driving
conversions. From growing
a list organically to
designing emails for high
engagement and
segmenting audiences for
personalized campaigns, It Is
easy for anyone to start but
has hidden complexities.




Step one Is always to start growing your list!



There's no point having
the most highly optimized
and converting emaill In
existence If it only goes
out to a handful of people.




Building a
high-quality emall
list Is foundational
to your success
with emall
marketing, and
ideally, you want
this to happen

on autopllot.
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Embrace organic list
growth strategies, such
as website opt-in forms,
gated content, and
compelling lead
magnets, to attract
engaged subscribers
Wwho are genuinely
INnterested In your
offerings and content.




The trick here is to

offer something that

is useful and/or of

value. We are all so
4 bombarded with

endless emalls, don't
- Jjust say you have a
newsletter. Explain
what it iIs and why
they want it.
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Sell a food product? Sell cosmetics? Sell business services?
Offer monthly recipes Offer tutorial videos.  Offer an in-depth guide
and coupons. or tool.




It will take some
time, but once you
have the right
content out there,
and It Is visible to the
right people, your list
will start to grow.




Once you've got a list to send to, we need to

N

design an engaging email to keep them subscribed!
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here are so many schools of thought on design.
Some favour plain text (great for deliverability),

some favour animated gifs (great for that human
touch) and some like a blend of text and graphics
(great for engagement).




There are so many schools of
thought on design. Some
favour plain text (great for
deliverabillity), some favour
animated qgifs (great for that
human touch) and some like
a blend of text and graphics
(great for engagement).




Crafting visually appealing and

compelling email content is essential
to capture your audience’s attention.
FInd a look and tone that works for
you and stick with It.
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Including clear and
concise messaging,
compelling visuals (if
you choose to), and
make sure to use a
strong call-to-action to
drive engagement and
conversions.




.
s
Rt N

.




Audience segmentation
and personalized content
are key to driving conversions.

Segment your audience based on:

DEMOGRAPHICS

BEHAVIOUR

PREFERENCES




Whatever makes
sense within
your business so
you can deliver

targeted and
relevant content
that resonates
with subscribers.
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Nobody appreciates an
emall suggesting they buy
something they just
purchased. Or a new

customer offer that goes
out to existing customers.

Think about your message
and who should receive it
before you hit send.




Automation Is your best friend for email marketing.




-mail marketing
provides an opportunity
to nurture customer
relationships throughout
the customer journey,
but this doesn't have to
be a fulltime job.



Implement automated drip
campaigns, personalized
recommendations, and
exclusive offers to engage
subscribers at each stage of
the buying cycle, fostering
brand loyalty and driving
repeat purchases.




AUTOMATIONS TO CONSIDER:
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Monthly
recommendations
based on purchases

Welcome Birthday Subscribed
sequence coupon for a year

A/B testing is an incredibly powerful tool that so few people
use. Almost all email marketing platforms have it built in, so
IT you have access, make sure you give it a go!



Test various elements such
as subject lines, visuals, and
calls-to-action to identify
strategies that resonate
best with your audience,
enabling data-driven
refinement of your email
marketing efforts.




O out of 10 times, it's your subject line that is going to make the

@ difference (If it's not good, people may just delete without reading!)

A/B test your subject line even if it's a minimal tweak and look at
the trends over time to guide your next subject line.



Let's talk about compliance and deliverability...



It may not be the
most glamorous
of topics, but
compliance with
emall marketing
regulations and
best practices is
essential to
maintain strong
deliverability and
engagement.
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i o CANADA = CAN-SPAM NSNS
hE_ EUROPE = GDPR

USA = VARIES STATE BY STATE, E.G. CCPA




cyberprarmy@gmail.com
generic emall address

lynn@cyberprarmy.com
domain-specific emalil
address







Key performance indicators (KPIs) for emails include:
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Open rates Click-through rates  Conversion metrics Unsubscribers



Leverage analytics to
gain insights into
subscriber behaviour,
campalgn performance,
and areas for
optimization, enabling
data-driven decision
making and continuous
Improvement.



Building successtul emaill
marketing campaigns
requires a strategic blend
of organic list growth,
engaging content design,
audience segmentation,
and data-driven
optimization.
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None of these are
elements that are
ticked off and

forgotten. They need to
be nurtured over time.
Continue to analyse
and adjust and you can
create impactful email
campaigns that drive
conversions and foster
lasting customer
relationships.




Whether you're emalling once a month or once a week,

we Know you can send them something brilliant!
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