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GET STARTED WITH

Instagram
Report

Understand the impact your Instagram posts have
on your audience and engagement.




Generate a report that
includes data from
multiple Instagram
services. Avatars for each
service on this report are
displayed here.
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Understand how your

audience is growing over time.
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Instagram activity overview

FOLLOWERS FOLLOWING

1,245 962

:: Audience Growth

AUDIENCE GROWTH BY DAY
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5 FOLLOWER METRICS

Total Followers 1,245
Followers Gained 175
Total You Follow 962

Review key metrics for your Instagram services
including total Followers, total you're Following and
the number of Posts you've published.

B TOTAL FOLLOWERS
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YOUR FOLLOWERS
INCREASED BY

t 16.36%

SINCE PREVIOUS PERIOD

Monitor your audience
growth on Instagram over
time and relative to the
previous period.




;. Posts

TOP INSTAGRAM POSTS

Get a snapshot of your
most engaging Instagram
photos and videos.
measured by total likes
and comments.

Use the Publishing Metrics
summary to understand
the level of engagement
your Instagram services are
receiving relative to the
number of posts you've
published.

:: Publishing
MESSAGES PER DAY

Il MEDIA POSTED
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9 PUBLISHING METRICS

Total Media Sent

1 Audience Engagement

AUDIENCE ENGAGEMENT BY DAY
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Feb 19 Feb 26

W]

68 Likes 60 Likes 58
5 Comments 7 Comments 4
W
BEST TIME TO POST
W MEDIA ¥
>y
i &
— N
- Discover when your
0 5 10 15 20 25 Instagram posts tend to

[l LIKES RECEIVED

PROBABILITY OF ENGAGEMENT

NUMBER OF MEDIA YOU SENT
INCREASED BY

1 5.59%

SINCE PREVIOUS PERIOD

COMMENTS RECEIVED Il MEDIA POSTED

receive the most
engagement and utilize
this data to understand the
best times to post based on
your audience behavior.
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ENGAGEMENT METRICS

Likes Received 736
Commesecowed@iPoss &
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Discover which Instagram
users are regularly
commenting on your posts.

i Engaged Users
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> USERS WHO ENGAGED THE MOST
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TOTAL ENGAGEMENTS
INCREASED BY

131.51%

SINCE PREVIOUS PERIOD
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Understand how your
audience is engaging with
your content to maximize
results.

Monitor improvements by
keeping track of overall
engagement since the
previous period.
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COMMENTS

hamgav
GAVIN HAMMAR (HAMGAY) - INSTAGRAM - LAST ENGAGED: 27 FEB 11:49 PM

@1557842

shealuxury
SENDIBLE (SENDIBLESOCIAL) - INSTAGRAM - LAST ENGAGED: 25 FEB 2:17 AM

Now thats what I'm talking about!

rockstarentrepreneur
SENDIBLE (SENDIBLESOCIAL) - INSTAGRAM - LAST ENGAGED: 26 FEB 1:33 AM

Boom! 3{Rock ~ On!

socialveronika
GAVIN HAMMAR (HAMGAV) - INSTAGRAM - LAST ENGAGED: 23 FEB &5:31 PM

Love this ! .y

darrynlaz
GAVIN HAMMAR (HAMGAY) - INSTAGRAM - LAST ENGAGED: 25 FEB 4:16 AM

@hamgav ask @martinehammar to make some matcha ice cream. Otherwise @lazstella will make when she's there &9
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NEXT —

INSTAGRAM REPORT
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The number of times this
user has left a comment on
a post on your Instagram
services.
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