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GET STARTED WITH

Google Analytics
Report

Analyze the impact social media has on
traffic to your website with Google Analytics.




An overview of website traffic
for the selected period.

Social media posting
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Understand how your social
posting activity impacts visits 1,000
to your website over the date .

period selected.
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WEBSITE VISITOR METRICS

Total Visitors 166,652

New Visitors (23.82%) 57,320 e

Returning Visitors (76.18%) 183,331
................................................................................................ 1 3.51%

Total Page Views 497,790 SINCE PREVIOUS PERIOD
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TOP REFERRALS TOP KEYWORDS
google 50,057 (20.81%) sendible 932 (0.39%)
app.sendible.com/ 4,608 (1.92%) https://app.sendible.com 161 (0.07%)
sendsocialmedia.com/ 2,525 (1.05%) https://future.sendible.com/#measure 128 (0.05%)
facebook.com/ 2,166 (0.9%) https://future.sendible.com/#engage 119 {0.05%)
REgD ek o e Eiae] R
o 0 newsletter 1,505 (0.63%) sendable 95 (0.04%)
newvisitorsaretoyour T
website by monitoring the bing 1,297 (0.54%) 39 (0.029%)
percentage that leave your yahoo 1,135 (0.47%) 38 (0.02%)
Wb fromn e e g e e I s
. . sendible.com/pricing/ 1,017 (0.42%) 35 (0.01%)
Without browsing any fUrther.
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Understand which pages are
generating the most views.
Utilize these insights to inform
your SEO strategy.
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AUDIENCE ENGAGEMENT METRICS
Bounce Rate 47.63%
Average Session Duration 3.2mins
 PagesPersesson 21
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¢ Visitor Demographics
TOP COUNTRIES
EE United States 126,455 (52.5%)

m United Kingdom

42,385 (17.6%)

l...l Canada 8,003 (3.4%)
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A breakdown of the types
of visitors with the most
sessions on your website
using 4 types of
demographic data.
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Visitors from United States using Chrome on Windows appear to be a leading force among your website visitors.

TOP BROWSERS TOP OPERATING SYSTEMS
Chrome 180,173 (74.9%) Windows 153,933 (64.0%)
Safari 23,088 (9.6%) Macintosh 70,839 (29.4%)
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